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Methodology & Demographics 

Methodological Approach 1: Web based survey 
Dates of Data Collection: May 10, 2016 to May 19, 2016 
Target Audience(s): C-Suite, clinical heads, financial heads, operational heads, IT professionals 
Number of Respondents: 155 
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Respondents by Bed Size 
< 100 Beds 51.0% 

100 to 200 Beds 9.5% 

201 to 400 Beds 10.2% 

401+ Beds 29.1% 

Methodological Approach 2: HIMSS Analytics® LOGIC™ 
Date of Database: April 30, 2016 
Target Audience(s): U.S. hospitals  
Number of Hospitals: 5,464 
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Study Highlights 

• For the purposes of this study, a Clinical & Business Intelligence (C&BI) solution was 
defined as a solution that identifies, extracts and analyzes business data (revenue by 
department, associated costs, operations, etc.) to support business decision making, 
and clinical data (lab results, medical histories, medical records) to support healthcare 
decision making. 
 

• Current and future adoption of clinical and business intelligence solutions 
• Vendor market share, mind share and market opportunity in the clinical and business 

intelligence solution category 
• Study respondents currently with a clinical and business intelligence solution revealed 

limited tactical or inconsistent/uncoordinated efforts toward data governance within 
their organization. 

• More study respondents with a C&BI solution utilize embedded tools within their 
EHR/HIS versus a best-of-breed or self-developed solution for their analytical needs. 

• Based upon the HIMSS Analytics Adoption Model for Analytics Maturity (AMAM), 
respondents self-qualified as having a relatively low level of organizational analytics 
maturity 

• Uncertainty around plans to purchase a C&BI solution remains high as organizations 
rely upon current tools to make clinical and business decisions and focus on upgrading 
other clinical areas. 
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Appendix 
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For help with leveraging the HIMSS Analytics Adoption Model for Analytics Maturity (AMAM), 
please reach out to the HIMSS Analytics Healthcare Advisory Services Group 

mailto:info@himssanalytics.org?subject=AMAM%20inquiry
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